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Affin Bank catches up

cateh up with the rest of the online
world. The bank has finally
lavmched affinOnline.com, its very
own Internet —based retail banking
facility.

Affin Bank's managing director
Dato” Sei Abdul Hamidy Abdul
Hafiz reasons that the bank took
its time to come online as they
wanbed to offer anly the best to its
CUSTMTICTS,

“We have been maonitoring and
reviewing our competitors’ online
offerings amd based from that we
have come out with the best
possible solutions that now help
our evervilay customers do their
banking transactions with the ease,
safety and simplicity of point-and-
click,” he adds.

Abdul Hamidy agrees that
online banking iz already
prevalent in Malavsia,

"With affinOnline.com, our
strategy is based on serving the
needs of any customer who may
mat have the time to go to banks
busy entreprencurs, the aged or

dizabled, people living in areas
without banks nearhy, people on
holiday or parents with young
children,” he explains.

With affinCnline.com, customers
will have aceess to a variety of
transaction oplions, These
transactions will be secure because
affinCnlinecom was designed on a
stralegy based on three hasie
premises: easy o ose, convenient
ansl safe

Accordi g b Abduil Hamidv, that
strategy also complements Affin
Bank tagline “Banking without
Barriere™ because affinOnline.com
is purposely designed in o manner
whetre anyvone with a computer and
Intermet access will be able to make
online transactions easily and
safely.

"Weare VETY mingdful that online
hanking could be a barrier to
customers or even to savvy
compuler
embarked on our Internet banking
strategy, we made sure that there
would be a high level of consumer
confidence in our service. We

users, When we

conducted an in-

depth study of
online hnni:lrn.: g0
know and

understand all the
problems
associated with
such a service.
‘The end result
for aur custamers is
user friendliness
affinOnline.com is
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online banking - user friendliness,
convenience and safety for all
LI.'\u-l,'I"\Ilu.I ]II.' SVE,

“All we want is to make banking
as easy as possible for our
customers. We were the first to
introduce voucher-less banking as
well as counter free banking, so that
banking transactions can be made
ma t'iJJ!llIlr:iI.hil.' sRvironment.
These are areas where we led the
market,

‘Banking today is all about how
vou cater o customers’ needs and
demands. Our internet banking
strategy helps our customers by
distributing and expanding our
delivery ehannels a2 wide as

possible, so that any person with
or without a computer will still be
able to make their banking
transacticons, nodt |rr||:\.' from the
comfort of their homes but also
anywhere in the world,” he adds.

The bank has tested the online
system for five months prior to the
launch and the response, according
to Abdul Hamidy, had been very
CTCOUREINE.

It iz learnt that more than
20,000 of Affin Bank's existing
Customers I'I-'I'\ (o I.III.“FI:' !hl:'
affinOmline.com to date.

Affin Bank partnered with TEM
and 51 in developing
affinCOnline.com on a platform that
s rodnist enough to cater to the necds
of il Customers,

‘For people who do not have
aceess 1o compulers, we have
installed Internet kiosks in our
branches o that they can conlinue

] day, without to do banking in our self-service
From Ml ove Ot Shicn disruptions. It has  lobbies. W ¢ are progressiv ely
govind responge  rolling out its Internet kiosks

Waei, CEQ [BM Malaysia, Abdul Hamidy and Shariffudin
Mohamad, director operations and project sponsor
affinOnline.com

across all our branches throughout

rib-a

times, That is what
we all want from Mal: WL L.
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